HOW TO BUILD

A PERSONAL BRAND
7 STEPS TO CREATE YOUR BRAND AND BUILD AN AUDIENCE

by Chris Churlinov

in today’s economy of connection
personal branding is relevant now
more than ever.
We’re now living in a world where
everyone has something to gain
from creating a personal brand.
Whether you’re an artist, a content
creator, or you’re just great at what
you do.
Branding yourself will certainly be
beneficial when it comes to getting
your work in front of people.
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Who needs a personal brand?
There are many reasons why one would need personal
branding. The most common intention is to build a business
around your brand. That works best for those that are
Freelancers, Influencers, Content Creators, or Bloggers.
Everyone has a story and a unique process to share with
others. Personal branding is a great way to showcase those
skills and stand out from the crowd.

Why is it important to brand yourself?
Creating a personal brand is a great way to showcase your
work, your, style, and your purpose. In other words, it provides
character and personality to your body-of-work.
A personal brand can give you an advantage in many
situations that are related to your career and lifestyle. If you
want to build an audience and get their attention, you need to
create a brand that people will relate to and support.
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7 Steps to Build Your Brand
The first thing you’re probably wondering is where to
start. How can you put all of your ideas together and create a
brand worth following?
In this 7-step guide, I will show you how you can create your
brand, have fun doing it, and finally, monetize your efforts.
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Your Goals & Vision

2

Your Avatar & Stories

3

The Target Audience

4

The Community & Market

5

Your Brand Identity

6

Your Monetization Model

7

Your Marketing Strategy
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Step 1

Define your Goals, Mission, & Vision
There are endless possibilities of what you can do with your
personal brand out there. In the first step, you begin by
defining your goals.
When I talk about building a brand, usually I start with defining
the big idea. But in this case, the idea is yourself. So let’s start
with the most obvious question.

What do you want to accomplish with your brand?
There are no rules as to what that should
look like. Just go with whatever comes to
you intuitively, because after all, you’re the
only one with the idea.
Grab a piece of paper or open your text
editor and start writing down your vision. In
a few sentences, describe the vision that
you have for your work moving forward.
This might seem like a trivial task, but trust
me when I say that you’re much more likely
to accomplish the things you write down.
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Set some goals for your future
Think about the things that need to happen for you to be
successful in bringing your vision to life. How does that look
for you? One year from now? Five years from now?
Write down the goals that you want to accomplish with your
brand. And thirdly, I want you to take a look at what you have
so far, and extract the mission of your personal brand. Why is
all of this important to you?
There must be a reason why all of this matters.
I understand the part where you want to make a living out of
your work but go a bit deeper with this one.
Create a mission that incorporates that change that you want
to create in the world with your work. You can use this as fuel
to build and launch your brand.

1

TAKE ACTION: Take some time to think about the
exact reason you need a personal brand. Write down
your goals.
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Step 2

Build your personal profile with stories
Everyone has a different background, and a big part of
personal branding is finding a way to tell your story and
inspire others on a similar path.
Your audience needs to know and understand who you are, to
connect with you. Here are a few things to consider when
crafting your story.

Why are you the person who does this?
What makes you qualified to speak on these topics?
Where and how did your journey begin?
What stories and experiences can you share with others?
What lessons have you learned along the way?

A big part of becoming influential in a community is sharing
your experience and knowledge of the relevant topics. Share
the good and share the bad. We’re all human, and people need
to see that to connect with someone.
Write down the most important things about yourself that you
will use to introduce yourself to your audience.
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The most important thing is creating an emotional connection
with your audience.
Every personality has character elements, just like in the
movies. We relate our life to the emotional journey of others.
The background story describes what you’ve done in the past
that got you to this point in the present. We have many things
that happen in our lives that shape who we are. Pick out the
relevant pats of your past experience and shape them into a
background story.
You need to always keep your audience up to date and always
entertained. Every character has short stories connected to
the past and how they got to this point here ; Stories about
what they’ve learned on their journey ; Stories about what's
going on in their life right now.
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TAKE ACTION: Write down your background story.
Brainstorm ideas about stories you'd like to share.
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GRAMMARLY
FEATURED TOOL

Compose bold & clear content
with Grammarly’s AI-powered
writing assistant.
This guide and all the articles
on my website are created with
the power of Grammarly and I
absolutely love it!
You can get the free browser plug-in that will correct your
writing anywhere on the web or social media!
VISIT WEBSITE

I think that Grammarly is a useful tool when you're building a brand. That Is why
I've partnered with them and this is my affiliate link. Partnerships like this help me
create more content.
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Step 3

Outline your target audience
Understanding the target audience for your brand is essential
because these are the people that you’ll be speaking to.
You’re trying to find and connect with the people that are right
for you.
Determine who you’re doing this for. You can do that by
researching, or you can get in touch with people that you think
are the right fit for you.

1

Audience Personas

First, narrow down the basic
demographics that will be
useful to know ahead.
Age
Gender
Education Level
Job Title
Income
Location

Depending on the type of market that you’re going to serve,
you most likely need more than one customer persona for your
brand.
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2

Audience Lifestyle

Then you can go a step further and really dive more into
their lifestyle and how you and your brand can fit into their
daily life. Here are some questions you need to answer:
How does a typical day for your target audience look like?
What kind of activities do they enjoy in their free time?
What are some goals they want to achieve?
What are some problems they face on their journey?
What is something they need to make life better?
Create a picture of how they spend their time and attention
during the day. That will make it easier to find a place for your
brand in their lives.
They shouldn’t be the ones that make changes in their lives to
incorporate your brand. You need to fit into their routine and
help them by making the problems that they face daily easier
to solve.
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Audience Behaviour
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Finally, spend some time researching the behavior of your
potential audience. Here are some things to look for.
The type of profiles they already follow
The community websites and forums they visit
The hashtags they follow and use
The language they use on post captions and comments
The profile description in their bio
Simply put, you need to look for what type of content they
need from influencers.
When you have a clear picture of how they spend their time on
the web, you can think of ways to get your brand in front of
them.
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TAKE ACTION: Create your target audience profiles
based on demographics, lifestyle and behaviour.
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Step 4

Find your place in the world
So far, you’ve worked on building who you are, and what your
brand represents. Now, we should move on to finding your
place in the world.
The internet has billions of users, so you’re bound to enter an
industry where established personalities are already present.
That means you have to find a way to differentiate yourself
and build a novel personal brand.

After you have a good idea of who you’re trying to reach, it’s
smart to take a better look at who you’re competing with. Get
to know who they are, what they post, and other useful info.
Here are some things to look for in your research:
What are the most popular personalities in your industry?
What type of content do they post?
What are the differences between you and others?

There are millions of pieces of
content uploaded to the internet
each minute.
Find a unique way to interest
and hook your audience.
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Your platforms and channels
Think about where would your target audience hang out? Your
people might be hanging out on forums, Facebook groups,
they might be scrolling through Instagram, watching videos on
YouTube and so on.
Part of your branding strategy is to figure out a way to reach
those right people, by using the right platforms and channels.
Platforms are the foundation on which you can build your
brand presence, such as the web, phone apps, social media,
and gadgets.
Channels serve as a more direct means of communication and
include email, advertising, search engines, chat-bots, phone,
and more.
Make sure you know where your audience hangs out online, so
you don’t miss out on potential opportunities to connect with
them.
Similarly, make sure you’re not wasting your time on platforms
that don’t work for your brand and have low returns.

4

TAKE ACTION: Create a map of your digital space
and network.

14

NAMECHEAP
FEATURED TOOL

If you still don’t have a personal
website, now is a good time to
set-up your digital space with the
help of Namecheap.
Namecheap is the domain and
hosting provider for our website.
It is an affordable and easy to use
service that will help you get your
personal business online.
I recommend you check it out if
you don't have a hosting package
already.
VISIT WEBSITE

I think that Namecheap is a useful tool for creating a website. That Is why I've partnered with
them and this is my affiliate link. Partnerships like this help me create more content.
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Step 5

Design your brand identity
Your followers need to get to know and understand who you
are, so they can connect with you. Forming a unique identity
for your brand will help you do that.
It’s not only about the profile picture and description, but you
also need to dig deeper to find a purpose behind your brand.
That includes your visual style and the messaging behind your
brand.

★

Brand Visuals

Visuals play a huge role on the web. Only when a post visually
grabs our attention, we stop and take a closer look. Consider
the visual elements that you’ll be using.
Brand colors
Logo or profile photo
Fonts & Typography
Visual style or aesthetic
Visual consistency across your content
The most successful brands offer high-quality content,
products, or services to begin with. The visuals and packaging
are an additional feature that increases the value even more.
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The goals of your visual style
Since it is the first thing that people
get in contact with, here are a few
things that a well-designed visual
identity should successfully get
across to potential consumers:
Visually communicates your personal style to audience
It showcases your unique personality or character
Makes your work easily recognizable
It’s well set-up and pleasing to the eye
It’s consistent across all platforms and channels you use

★

Brand Messaging

Once the audience has analyzed the visual surface of your
brand, and they like what they see, the next step would be to
learn more about your purpose.
You can extract messaging from your brand story, the
mission, and the vision behind your work. Your followers need
to connect with your purpose.
As people, we always look for a bigger meaning behind the
things we choose to do. The visuals get the attention of
people, but they will ultimately stay for the common vision.
This should be felt on your social media post, your personal
website, and everything else that you do.

17

★

Brand Guidelines

The work on your brand guidelines starts internally, but
ultimately, it’s all about the effort that you’re putting towards
building great relationships.
To give life to your vision, you need to be able to successfully
communicate your brand identity and everything that it
stands for.
When you have a vision and a plan on how to communicate it,
all that’s left is to create a formula for application. In other
words, you need to define the ways that you’ll be practicing
your vision to create results in the world.
How can you apply your vision to everything that you do?
Create a Style Guide about how visuals should be used.
Create a Do’s and Don’ts List to outline how you work.
Create a Gallery of Examples with your work
Create a Highlights List that describes your vision and goals
You’re not expected to be great at everything for the right
start. Your personal brand might take some time to develop a
unique style, and that is perfectly OK.

5

TAKE ACTION: Work on establishing your brand
identity through visuals and messaging.
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Step 6

Create offers and monetize your brand
In this next step, think about what you do to serve your
audience. This is the business model equivalent to personal
branding.
One of the goals of your brand is to monetize your work in
some way and provide sustainability. You need to earn money
so you can support yourself and stay creating what you love.

Before you start brainstorming about ways that you can serve
your audience, I want you to start with a question in mind.
How much money do you need to earn to be comfortable and
free to create your work?

Think about your expenses and what is the
goal for your earnings. It’s good to come up
with a number that you will have in mind.
There are many ways to go about planning
your value proposition, but in this article I
want to introduce you to three ways you
can think about your earnings model.
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★

Brand content offers

This is the thing you offer to your audience for absolutely
nothing in return. You need this type of content to show your
capabilities, and in a way cast bait for them to grab on.
For digital content creators, this means free value in the
form of stories, photos, videos, blog posts, helpful tips, free
resources and so on.
When you do this, you provide value for your potential
customers immediately. It builds the basis of trust and future
collaboration.Even regular photos can provide entertainment
or insight for your audience.
As we've disscused before, when you get to know your
audience you will discover many opportunities for your brand
to fill in the blank. You can do that by making sure that you
provide the right content, product or solution across the
stages of their journey.
Be there when your target audience are looking to identify
their problems, when they’re looking for a solution to their
need, when they need to know what really works.
If you’re providing all the necessary information that your
audience needs at the moment, you’re guiding them forwards
step by step.
This way they will get to know your content, your personality,
and everything that you have to offer.
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ENVATO ELEMENTS
FEATURED RESOURCES

All the Social Media Graphics you need and many other design
and web elements, are available for a monthly subscription with
Envato Elements.

The subscription gives you unlimited downloads from a massive
library of 1,500,000+ Graphics & Design Assets that can be
downloaded as often as you need (stock photos too)!
VISIT WEBSITE

I think that Envato is a useful resource page for creating different types of brand content.
That Is why I've partnered with them and this is my affiliate link. Partnerships like this help me
create more content.
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★

Monetization Model

The next level should get your monetization going. It should
stem from your mission as a natural next step that people
expect from you.
The way you monetize your work should make sense for your
audience. For example, if people follow you for fitness advice,
they expect you to be affiliated with fitness products or
services.
I suggest that you focus only on one monetization model to
begin with. As your audience grows, you can begin to
introduce multiple ways to monetize.
Here are ways that you can monetize your personal brand:
Affiliate promotions
Brand deals and collaborations
Placing advertisements on your content
Offering digital information products
Selling physical products
Consulting and coaching people
Creating a subscription-based offer
The right monetization model for you depends on the type of
work that you create. Choose someething that feels natural to
you at the moment and go from there.

6

TAKE ACTION: Create a plan on what type of
content you offer and how to monetize your efforts.
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Step 7

Market and grow your brand
Trying to brand yourself without a strategy behind it, is like
leaving everything to simple chance or luck. You need
something that will guide you to success.
You’ve already done some preliminary work with your target
audience research, so now it’s time to place a strategic
approach behind it.

Creating a marketing strategy makes it easy for you to stay
organized, and to deliver your brand message by using the
right marketing channels.
It sets the direction in which the brand will move, in order to
grow and improve the long-term positioning and credibility.
Here are some things that you need to consider:
How to reach them at different moments
How to present your brand to them
How to market to them
How to hook them and keep their attention
How to reach a high conversion rate
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★

Create a content calendar

A content calendar can help you stay organized and
consistent with the content you post. You can plan for
content based on your content marketing goals.
It makes it easier for you as an individual to keep track of
everything that you need to create, as well as when and
where it should go out.

What to include in your content marketing calendar:
Upcoming website content
Upcoming social media posts
Important community or industry events
Relevant holidays and seasonal celebrations
Promotional and other brand campaigns
Make sure to set the times and dates of your post along with
the channels and platforms that you’ll be posting on.
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★

Use Analytics and other Insights

Once you start publishing the pieces you’ve created, it’s time
to run tests on the effectiveness of single posts and the
overall performance of the content marketing strategy as
well.

1)Define the metrics that are important for you to keep an
eye on related to your content and audience behavior. This
will keep you focused on the right things and moving in the
right direction.
2)Experiment with your content. Don’t be afraid to think out
of the box with your content to find a way to speak to your
people. Experiment with different types of content and find
what works best for your brand and audience.
3)Track performance data and analytics. One of the upsides
of producing a large amount of branded content is that you
consequently collect large amounts of data. Don’t let that go
to waste.
Tracking the performance will tell you many things about
what works, what people think about your brand and what
doesn’t appeal to them.
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Join the community

@digitalxbranding

Feel free to contact me with any questions or comments.
Send me an e-mail chris@digitalbrandblueprint.com

Thank you for reading!

Copyright Notice:
The content of this report is for informational use only. As a
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presented.
Great care has been taken in the compilation and preparation
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